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EXECUTIVE SUMMARY 
 
 
 

 
 
Recommendation that the Broward College District Board of Trustees authorize the nine-months 
contract extension with Pace Communications Group, Inc. and Beber Silverstein & Partner Advertising, 
Inc., (ITN-2018-007-ZR - INTEGRATED MARKETING AND COMMUNICATIONS SERVICES) to 
continue current advertising spend, marketing services, and public relations services through June 25, 
2025. Fiscal Impact: No Additional Fiscal Increase (Cumulative 10,684,400.00) 
 
Presenter(s):  Donald Astrab, VP, Academic Operations, Analytics, & Comm 

 
What is the purpose of this contract and why is it needed? This nine-month extension allows Pace 
Communications and Beber Silverstein to continue services for a finite period, to allow time for the Marketing 
and Strategic Communications department to initiate a new ITN, and to select new vendor(s). Pace 
Communications will assist with comprehensive advertising (search, social media, TV, radio, billboards, print, 
and transit), including account management, ad buying (media price negotiation, buying, and placement), 
graphic design, video production services, and reporting against key performance indicators. Fiscal impact 
includes the College's advertising spend. Beber Silverstein will assist with drafting and distributing press 
releases, conducting media pitches, research, data tracking and reporting, and on-site media event support. They 
will also assist with social media management, including content calendars, scheduled postings on Facebook, 
Instagram, Twitter, and LinkedIn, management of student content creators, event coverage support, boosting 
posts and sponsored ads in target markets, monitoring pages, delivering monthly performance reports with 
analysis against key performance indicators. Combined fiscal impact for all vendors totals: $1,002,800 
(Marketing: $875,000 / Public Relations: $127,800). 

What procurement process or bid waiver was used and why? A competitive solicitation process was utilized 
per FLDOE Rule 6A-14.0734 and College Procedure A6Hx2-6.34, and due to the procurement exceeding 
Category Three per F.S. 287.017. In November 2017, the College sought to “expand its partner ecosystem to 
further its enrollment, retention and special project initiatives” and issued an Invitation to Negotiate (ITN-2018-
007-ZR) for Advertising, Media and Communication Services. The College awarded agencies with the most 
qualified proposals meeting the College's requirements. In total, 18 vendors replied to the solicitation, 12 
vendors were shortlisted for contract negotiations, and 8 vendors were awarded agreements in June 2018. 

Is this a budgeted expenditure from the budget established at the last June Board of Trustees meeting? 
Yes. 

What fund, cost center and line item(s) were used? FD100, CC0234 (Marketing) & CC0832 (Public 
Relations), 64500:Other Services. 

Has Broward College used this vendor before for these products or services? Yes. 

Was the product or service acceptable in the past? Yes. 

Was there a return on investment anticipated when entering this contract? The deliverables received are 
summarized by area. 

Was that return on investment not met, met, or exceeded and how? The return on investments were met: 
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Pace Communications Group, Inc. DBA Green Advertising: Comprehensive advertising services rendered 
by Pace Communications: For the 2023-24 State Reporting Year, 8,276,532 impressions led to 184,338 total 
clicks and 6,299 prospects, generated at a cost-per-click of $1.81 for the comprehensive campaigns, which 
include digital and traditional advertising.  

Beber Silverstein & Partner Advertising, Inc: From July 1, 2022 to May 31, 2023, there were 7,753 
(duplicated) media hits with advertising value equivalency of more than $12 million. Social media management 
services rendered by Beber Silverstein: In addition to lead generation, social media impressions are an 
important component of our brand strategy. Our social media strategy with Beber Silverstein includes daily 
showcasing of the College’s good news focused on student achievement, new programs, and awards and 
rankings. Impressions, which are a social media metric on content views and brand recognition, measure the 
total number of times content was displayed in a platform user's feed or search results. Impressions for 2023-24 
on social media include: 583,975 average monthly Facebook impressions; 706,305 average monthly Instagram 
impressions; and 43,330 average monthly LinkedIn impressions. 

Does this directly or indirectly feed one of the Social Enterprise tactics and how? Guarantee Access to 
Higher Education; These contracts are instrumental in getting prospective students started with the College. The 
advertising, marketing, and public relations work done with the support of these contracts help prospective 
students connect their interests of educational and career advancement with the College’s programs. This is 
done with continued brand awareness and elevation by showcasing the College’s excellence and its offerings. 
More directly, this work delivers leads to the top of the enrollment funnel. For a more precise measure of impact 
on student success, the College’s customer relations management (CRM) system has been able to track exactly 
how many marketing leads make it through the enrollment funnel. Based on actual results from October 2023-
May 2024, as tracked in the CRM, we calculated a 23.78% prospect-to-applicant rate, and a 55.07% applicant-
to-enrolled conversion rate. 

Did the vendor amend Broward College’s legal terms and conditions [to be answered by the Legal Office] 
if the College’s standard contract was used and was this acceptable to the Legal Office? 

The General Counsel's office has reviewed the agreement and any deviation to the College's standard terms has 
been deemed acceptable. 
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AMENDMENT NO. 3 TO CONTRACT FOR SERVICES

THIS AMENDMENT NO. 3 (the “Amendment”) is made and entered into as of this ___ day 
of September, 2024, by and between

THE DISTRICT BOARD OF TRUSTEES OF BROWARD COLLEGE, FLORIDA
(hereafter referred to as BC), 

a political subdivision of the State of Florida,
whose mailing address is

111 East Las Olas Blvd, Fort Lauderdale, Florida 33301

and

Pace Communications Group, Inc.
(hereafter referred to as Vendor),

a company,
who is located at

7301 N. Federal Highway, Studio B
Boca Raton, FL 33487

WHEREAS, BC and Vendor entered into that certain Contract for Services dated June 26, 
2018 for Integrated Marketing and Communication Services (the “Agreement”); and 

WHEREAS, the parties desire to amend the Agreement as described herein; and

WHEREAS, Section 14 of the Agreement provides that the Agreement may be amended 
when reduced to writing and signed by both parties.

NOW THEREFORE, the parties agree as follows:

1. The Agreement is renewed and extended on a month-to-month basis but no longer than 
June 26, 2025. College shall provide one (1) month notice for Agreement expiration if 
terminated prior to June 26, 2025.

2. Authority. Each person signing this Amendment on behalf of either party individually 
warrants that he or she has full legal power to execute this Amendment on behalf of the 
party for whom he or she is signing, and to bind and obligate such party with respect to all 
provisions contained in this Amendment.

3. Signatures. This Amendment may be signed and sent electronically by the parties.  All 
signed counterparts will be deemed originals and together shall constitute the entire 
Amendment.
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4. No further amendments.  All remaining terms in the Agreement remain the same.   

 
 

IN WITNESS WHEREOF, the parties or their duly authorized representatives hereby 
execute this Amendment on the date first written above. 
 
 
FOR VENDOR 
 
PACE COMMUNICATIONS GROUP, INC. 
 
By________________________________ 
          
Name                
 
Title______________________________ 
 
 
 
FOR BC 
 
THE DISTRICT BOARD OF TRUSTEES OF BROWARD COLLEGE, FLORIDA 
  
By________________________________ 
          
Name                
 
Title______________________________ 
 
 



SECOND AMENDMENT TO THE INTEGRATED MARKETING AND 
COMMUNICATIONS SERVICES AGREEMENT

THIS AMENDEMENT is made and entered into as of the effective date of this amendment, 
which is the date of the last parties’ signature,

by and between

THE DISTRICT BOARD OF TRUSTEES OF BROWARD COLLEGE, FLORIDA
(hereafter referred to as BC), 

a political subdivision of the State of Florida,
whose mailing address is

111 East Las Olas Blvd, Fort Lauderdale, Florida 33301

and

Pace Communications Group, Inc.
(hereafter referred to as Vendor),

a company,
who is located at

7301 N. Federal Highway, Studio B
Boca Raton, FL 33487

WHEREAS, the parties entered an Agreement with an Effective Date of June 26, 2018;

WHEREAS, the parties desire to amend the Agreement; and

NOW and THEREFORE, the Integrated Marketing and Communications Services
Agreement (ITN-2018-007-ZR) is amended as follows:

1. The contract is renewed and extended on a month to month basis but no longer than 
September 30, 2024. College shall provide one (1) month notice for contract expiration if 
terminated prior to September 30, 2024.

2. Authority. Each person signing this Agreement on behalf of either Party individually 
warrants that he or she has full legal power to execute this Agreement on behalf of the 
Party for whom he or she is signing, and to bind and obligate such Party with respect to all 
provisions contained in this Agreement.

3. No further amendments.  All remaining terms in the Agreement remain the same, 
including but not limited to any rights of termination by the College, which all parties 
hereto acknowledge and agree remains in full force and effect as applicable to any and all 
agreements, addendums and/or amendments applicable hereto.
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IN WITNESS WHEREOF, the Parties or their duly authorized representatives hereby 
execute this Agreement on the date first written above. 
 
 
FOR VENDOR 
 
PACE COMMUNICATIONS GROUP, INC. 
 
By________________________________ 
          
Name                
 
Title______________________________ 
 
 
 
FOR BC 
 
THE DISTRICT BOARD OF TRUSTEES OF BROWARD COLLEGE, FLORIDA 
  
By________________________________ 
          
Name                
 
Title______________________________ 
 
 



FIRST AMENDMENT TO THE INTEGRATED MARKETING AND 
COMMUNICATIONS SERVICES AGREEMENT

THIS AMENDEMENT is made and entered into as of this 14th day of February, 2014, 
by and between

THE DISTRICT BOARD OF TRUSTEES OF BROWARD COLLEGE, FLORIDA
(hereafter referred to as BC), 

a political subdivision of the State of Florida, 
whose mailing address is

111 East Las Olas Blvd, Fort Lauderdale, Florida 33301 

and

Pace Communications Group, Inc.
(hereafter referred to as Vendor),

a company, 
who is located at

7301 N. Federal Highway, Studio B 
Boca Raton, FL 33487 

WHEREAS, the parties entered an Agreement with an Effective Date of June 26, 2018; 

WHEREAS, the parties desire to amend the Agreement; and

NOW and THEREFORE, the Integrated Marketing and Communications Services
Agreement is amended as follows: 

1. The contract is renewed and extended for two months through April 30, 2024. BC shall
provide one (1) month notice for contract expiration if terminated prior to April 30, 2024.

2. Authority. Each person signing this Agreement on behalf of either Party individually
warrants that he or she has full legal power to execute this Agreement on behalf of the
Party for whom he or she is signing, and to bind and obligate such Party with respect to all
provisions contained in this Agreement.

3. No further amendments.  All remaining terms in the Agreement remain the same,
including but not limited to any rights of termination by BC which all parties hereto
acknowledge and agree remains in full force and effect as applicable to any and all
agreements, addendums and/or amendments applicable hereto.
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IN WITNESS WHEREOF, the Parties or their duly authorized representatives hereby
execute this Agreement on the date first written above. 

FOR VENDOR

PACE COMMUNICATIONS GROUP, INC. 

By________________________________ 

Name

Title___ ___________________

FOR BC

THE DISTRICT BOARD OF TRUSTEES OF BROWARD COLLEGE, FLORIDA

By________________________________ 

Name

Title ______________________________ 

E DISTRICT BOARD OF TRUSTEES

________________________________



 

 

CONTRACT FOR SERVICES 
TERMS AND CONDITIONS 

  
This  is entered into as of _________________ 20___ between 

College ________________ 

 
 

 

 
 

 
For value received, the Vendor shall indemnify and hold the College, its officers, directors, board 
of trustees, agents, assigns, and employees harmless from liabilities, damages, losses and costs, 
including,

  The Vendor further acknowledges that it is solely 
responsible for ensuring its compliance and the compliance of its subcontractors, suppliers, agents, 
assigns, invitees and employees with the terms of this Contract.  This paragraph shall survive the 
expiration or termination of this Contract. 
 

 
For value received, the Vendor shall indemnify and hold the College, its officers, directors, board 
of trustees, agents, assigns, and employees harmless from liabilities, damages, losses and costs, 
including,

 in accordance with this Contract.  Vendor warrants that the 
materials are owned by or licensed to the Vendor.  Vendor is solely responsible for ensuring its 
compliance and the compliance of its subcontractors, suppliers, agents, assigns, invitees and 
employees with the terms of this Contract.  This paragraph shall survive the expiration or 
termination of this Contract. 
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Contract is defined as any substantial, unexcused non-performance by 

failing to perform an act that is an important part of the transaction or performing an act 
inconsistent with the terms and conditions of the Contract.  If the Vendor materially fails to fulfill 
its obligations under this Contract, the College will provide written notice of the deficiency by 
forwarding a Cure Notice citing the specific nature of the material breach.  The Vendor shall have 
thirty (30) days to cure the breach.  If the Vendor fails to cure the breach within the thirty (30) day 
period, the College shall issue a Termination for Default Notice.  The College may pursue 
whatever legal and/or equitable remedies it chooses regarding Vendor s breach of contract. 
 
5. TERMINATION FOR CONVENIENCE.   

 
 
6. AUDIT.   
The Vendor shall maintain all records, books and documents pertinent to the performance of this 
Contract in accordance with generally accepted accounting principles consistently applied.  The 
College shall have inspection and audit rights to such records for a period of 3 years from final 
payment under this Contract.  Records relating to any legal disputes arising from performance 
under this Contract shall be made available until final disposition of the legal dispute. If the audit 
reveals that Vendor owes the College any funds, Vendor shall pay for the audit and return all funds 
to the College immediately. 
 
7. NONDISCRIMINATION.   
The Vendor hereby assures that no person shall be excluded on the grounds of race, color, religion, 
national origin, disability, age gender, marital status, sexual orientation or any other basis 
prohibited by law from participation in, denied the benefits of, or otherwise be subjected to 
discrimination in any activity hereunder.  The Vendor shall take all measures necessary to 
effectuate these assurances. 
 
8. PUBLIC ENTITY CRIMES/SDN LIST.   
The Vendor, by 
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(a)  
(b) 

 
(c) 

 
(d) 

 
(e) 
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16. COMPLIANCE.   
The Vendor, its employees, subcontractors or assigns shall comply with all applicable federal, state 
and local laws and regulations relating to the performance of the Contract.   
 
17. APPLICABLE LAW/VENUE.   
The laws of the State of Florida shall govern all aspects of the Contract.  In the event it is necessary 
for either Party to initiate legal action regarding the Contract, venue for all claims shall be in 
Broward County, Florida. 
 

 

 
 

 

 
 
20. STATEMENT OF SERVICES.   
The Vendor shall, to the satisfaction of the College, fully and timely perform all work items 
described in the Statement of Work.  As part of the services to be provided by the Vendor under 
this Contract, the Vendor shall substantiate, in whatever form reasonably requested by the College, 
the methodology, lab analyses, scientific theories, data, reference materials and research notes to 
formulate its opinions. This requirement shall survive the expiration or termination of this 
Contract.  The Parties agree that time is of the essence in the performance of each and every 
obligation hereunder. 
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of each type of coverage required.  The Certificate of Insurance shall be signed by 
an authorized representative and shall identify the College as an additional insured as required.  
No work is authorized until such time as the College has received a Certificate of Insurance in 
compliance with the above requirements. 
 
23. OWNERSHIP.   
The College shall retain exclusive title, copyright and other proprietary rights in all work items, 
including, but not limited to, all documents, technical reports, research notes, scientific data, 
computer programs, including the source and object code, which are developed, created or 
otherwise originated hereunder by the Vendor under this Contract.  The Vendor shall grant to the 
College a perpetual, non-transferable, exclusive right to use any proprietary software, if any.  Any 
equipment purchased by the Vendor with College funding shall be returned and title transferred 
from the Vendor to the College upon expiration or termination of the Contract. 
 
24. COMPLIANCE/LICENSES.   
The Vendor, its employees, subcontractors or assigns, shall obtain, at its own expense, all licenses, 
permits and other authorizations necessary to comply with all applicable federal, state and local 
laws and regulations relating to the performance of the Contract.  The Vendor is also responsible 
for compliance with all labor and employment laws as well as all Federal, State, and local 
discrimination laws.  The Vendor is solely responsible for compliance with all labor and tax laws 
pertaining to its officers, agents, and Vendor employees and shall indemnify and hold the College 
harmless from any failure by Vendor to comply with such laws.  
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29. BACKGROUND CHECKS.  

long term Vendors working on site, including, but not limited to, Childcare 
services, Janitorial Services, Food Services and Security.  Vendor shall conduct thorough 
background checks for all of the Vendor s who will be working on 
any College site.  The background checks shall consist of education verification, a national 
criminal check for state and federal felonies and misdemeanors, and a check on immigration status 
in accordance with the above provision t
the background check, the Vendor shall determine whether the Vendor
worker meets the necessary criteria for the position sought to be filled by the College.  The College 
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will rely on the Vendor
the position(s) sought to be filled by the College, based on the background check conducted by the 
Vendor.  Prior to allowing any employees or hired workers to work on-site at College facilities, 
the Vendor will provide written verification to the College that a complete background check, as 
described above, was conducted for any such  employee or hired worker.  Vendor

 
 
Vendor who has long term onsite workers performing work at College 

  
 
30. MARKETING.  
Vendor may use the College
awards; however, Vendor is prohibited from obtaining affirmations from College staff regarding 
its products or services.  Affirmations include any kind of testimonials or endorsements of the 
Vendor as well as the products and/or services offered by the Vendor.  The College, as a 
government entity, must fairly and equitably compete for goods and services, and therefore the 
endorsement of any particular firm, product, or service is strictly prohibited.  Vendor is strictly 
prohibited from releasing any statements to the media regarding work performed under this 
Contract without the review, and the express prior written approval of the College.  The College
approval is at its sole discretion; however, such approval will not be unreasonably withheld. 
 
31. EMPLOYMENT BENEFITS.   
Vendor expressly understands and agrees that Vendor, its officers, agents, and employees, are not 
entitled to any employment benefits from the College.   
 
32. STOP WORK ORDER.   
The College may order that all or part of the work stop if circumstances dictate that this action is in 
the College s best interest.  Such circumstances may include, but are not limited to, unexpected 
technical developments, direction given by the College  of Trustees, a condition of immediate 
danger to the College, the Vendor or the public, or the possibility of damage to equipment or property.  
This provision shall not shift responsibility for loss or damage, including but not limited to, lost profits 
or consequential damages sustained as a result of such delay, from the Vendor to the College.  If this 
provision is invoked, the College shall notify the Vendor in writing to stop work as of a certain date 
and specify the reasons for the action, which shall not be arbitrary or capricious.  The Vendor shall 
then be obligated to suspend all work efforts as of the effective date of the notice and until further 
written direction from the College is received.  If deemed appropriate by the College and in the event 
work is resumed, the College may amend this Contract to reflect any changes to the Statement of 
Work and/or the project schedule. 
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33. ADDITIONAL TERMS AND CONDITIONS.   
Parties shall initial here if there are any additional terms and conditions and they are contained in 

 
   

College  Vendor 
 
 

FOR VENDOR USE ONLY 
 

Vendor Name (type)   Tax ID No.  
Authorized 
Representative   Title  

Address    Telephone  

Signature of Vendor    Date  

Attested By Name (type)   Title  

Signature of Attester   Date Signed  
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FOR COLLEGE USE ONLY

Contract Originator Name   Title  

Signature   Date  

AVP/Dean Name  Title  

Signature   Date  

Campus President/VP Name  Title  

Signature  Date  

Senior Vice President  Title  

Signature  Date  

IF REQUIRED 

College President Name   

Signature   Date  

Approved as to Form and Legality 

Signature  Date  

Board Chairperson Name  

Signature  Date  
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Contract for Services 

Statement of Work 

 

 

SUMMARY/PURPOSE 

Broward College will enter into a contract with many qualified marketing, design, public relations and 
communications firms to provide all services associated with Integrated Marketing & Communication 
Services. The College is seeking to expand its partner ecosystem to further its enrollment, retention and 
special project initiatives. Chosen Vendors may provide one or many of necessary services required by 
the Broward College office of Marketing and Public Relations. It will be the responsibility of the 
Vendor to supply all materials, tools, necessary labor etc. for the work to be performed as specified. 
 
Vendors will work closely with the College on its integrated marketing and communications plan to 
position Broward College as the institution of first choice for target audiences and their influencers and 
as an educational leader in Broward County. 
 
The main components of this plan include but are not limited to: 

 Marketing strategy 
 Digital marketing 
 Search engine optimization 
 Programmatic marketing 
 Advertising 
 Digital and print design 
 Videography & Video production services 
 Copywriting 
 Public relations 
 Public events 

 
 
CONTRACT TERM 
 
The term of this contract starts from the date of execution and continues for a period of 60 months to 
provide service for five (5) years. The term of the contract may, by mutual agreement between Broward 
College and the awardee, upon final College approval, be renewed for three (3) additional one-year 
periods, and if needed, extended for 90 days beyond the expiration date of the final renewal period. The 
COLLEGE, will, if considering renewal, request a letter of intent to renew from each awardee, prior to 
the end of the current contract period. The awardee will be notified when the recommendation has been 
acted upon by the College. All prices submitted shall be firm for the term of the contract unless agreed to 
otherwise in writing. 
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SCOPE OF SERVICES 

 

Contract Services/Tasks: Specific contract services/tasks will be authorized via College Purchase 
Order.  The College will discuss with the Vendor the specific scope of work/tasks and associated 
budget and provide an authorization to proceed which will include these items via a Purchase 
Order. The specific scope of work and apportionment of the budget among the Vendors and 
authorized in the Purchase Orders will be solely determined by the College. The entire scope of 
services from the solicitation required by the College for its program is identified below although 
each vendor will only be eligible to provide the services for the categories listed in the fee/cost 
addendums to this Exhibit A.  

 

1. PURPOSE OF TRADITIONAL & DIGITAL ADVERTISING 

The Contractor will place and produce advertisements for student recruitment, campaign promotion, 
image building and related activities associated with short- and long-term brand awareness and 
recruitment goals. Most of the material to be placed will generally be produced by the agency, and there 
may be opportunities for the College to supply artwork. The Contractor will conduct media placements 
beginning at the effective date assigned throughout the contract period. The purpose of such a program is 
to promote and yield increased applications for enrollment and to raise awareness of the College's name. 

The following provides an overview of expectations of the Contractor for the media mix: 

2. TRADITIONAL & DIGITAL MARKETING INITIATIVES 
 
2.1 Traditional 

i. Print Advertising (limited) 

1. Provide media placement suggestions and administration 

2. Implement design for print materials 

3. Produce final print advertisements 

4. Negotiate rates to maximize effort and reach 

5. Monitor the accurate and successful placement of ads to ensure correct 
placement, presentation and billing 

6. Provide reporting on reach and provide final ad in publications 

 

ii. Traditional Radio Advertising (limited) 

1. Create, copy, and produce radio advertisements 

2. Provide media placement suggestions and administration 

DocuSign Envelope ID: 90F31F05-9FEC-4A8F-9B46-1053D6E05BE6DocuSign Envelope ID: 9032B066-0C73-44A0-B1B0-FB05CC5DD3F6



 

3. Monitor the accurate and successful placement of ads to ensure correct 
placement, presentation and billing 

4. Negotiate rates to maximize benefit of each dollar spent 

 

iii. Television Advertising 

1. Create, copy, and produce television advertising 

2. Provide media placement suggestions and administration 

3. Negotiate rates to maximize effort and reach 

4. Monitor the accurate and successful placement of ads to ensure correct 
placement, presentation and billing 

 

iv. Outdoor Media suggestions and placement in the following areas, as determined 
by the brand marketing plan: 

1. Billboards 

2. Shopping malls and related facilities, including kiosks and movie 
theaters (as needed) 

3. Vehicles (i.e., buses, shuttles) internal and external 

4. Bus Benches 

 

2.2 Social Media 
i. Social media strategy: The Contractor will assist in developing a 

12-month plan that increases Browar
over several social media platforms. Strategies for social media 
governance also will be developed and new guidelines for social 
media accounts will be created. Goals and benchmarks also will 
be set with strategies developed for each platform drafted to target 
set goals including reaching and engaging current and prospective 
students, alumni and community members through various social 
media networks. Proposals should include recommendations of 
social media widgets with examples provided. The Contractor 
will assist the College with its social media efforts by supporting 
day to day social media efforts, engagement campaigns, contests 
and advertising. 
 

ii. The Contractor will provide a dedicated individual to the College 
who is responsible for overseeing all agency efforts as defined by 
the scope, but also monitoring sites, reporting analytics on a 
monthly/quarterly basis. 
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iii. The Contractor will provide management assistance of social 
media channels, which include, but are not limited to: 
Facebook/Twitter/Instagram/YouTube. This will include 
reputation management and daily posting. Social media platforms 
may be added or deleted through the term of the contract. 

iv. The Contractor will provide the college with content propagation 
(video, interactive & graphic). 

v. The budget for the social media project will include some 
advertising on social media networks, such as promoting 
Facebook posts, creating ads, likes campaigns and would work in 
conjunction with the College's advertising agency. The budget 
will also provide staffing for monitoring of sites and the costs for 
contests and agency's compensation fee. 

 

2.3 Digital Marketing 

The Contractor will place and produce digital marketing for student recruitment, campaign promotion, 
brand awareness and related activities associated with short- and long-term strategic goals. Most of the 
materials to be placed will generally be written/designed/produced by the contractor and/or advertising 
contractor, and there may be opportunities for the College to supply artwork. The Contractor will create 
a unique set of digital assets for all online marketing materials and placements. 

These may include icons, graphics, banners, animations, etc. The Contractor will secure digital media 
placements beginning at the effective date assigned throughout the contract period. The purpose of these 
efforts is to promote and yield increased applications for enrollment and to raise awareness of the College's 
brand. The Contractor will assist in developing the following: 

 

i. Develop a targeted online strategy 

ii. Search Engine Marketing strategy and management with measurable progress in 
Google/Bing rankings 

iii. Search Engine Optimization strategy and maintenance 

iv. Google Analytics assistance and analysis with recommendations 

v. Pay Per Click Strategy 

vi. Monitor the online campaigns and provide analytics on campaign effectiveness 

vii. Mobile marketing advertising and applications development 

viii. Contextual media 

ix. Behavioral media 

x. Lead generation 
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xi. Data capture and re-marketing 

xii. Programmatic advertising, Interactive and display advertising 

xiii. Video advertising 

xiv. Email marketing 

xv. Content marketing/writing 

xvi. Website and micro site development 

xvii. Additional services as needed 

 

3. COMMUNICATIONS INITIATIVES 

i. Build an all-encompassing media campaign to promote Broward College news: 

1. College-wide news, including new partnerships, success initiatives, and 
employee highlights 

2. Programmatic news, including new programs, pass rates, graduation 
rates, student and faculty profile stories, and education-to-workforce 
trends 

3. Community engagement efforts, including special events, new 
partnerships, panel discussions and debates 

 

ii. Create media opportunities which position Broward College on a national 
platform 

1. Build a strategy for securing national and industry press opportunities 

2. Leverage timely news topics and stories for expert source opportunities 
or to connect a national subject to the local market 

3. Share information on trends, new initiatives, or movements in higher 
education with the goal of securing think pieces 

 

iii. Leverage media relationships and contac
the market  

a. Leverage existing resources and opportunities to secure presence in larger industry or 
 

b. Create opportunities for College visibility through speaking opportunities at events, 
lectures, and conferences 
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iv. Required and requested tasks should include: 

a. Press releases 

b. Press announcements 

c. Calendar listings 

d. Media advisories 

e. Pre- and post-event press releases or photo items 

f. Media pitches 

g. Event support and photo coordination 

h. Opinion editorials 

i. Statements 

j. Talking points and interview training 

k. Social media support as needed 

l. On-site media coordination support as needed 

m. Crisis communication support as needed 

 

4. DESIGN INITIATIVES 

 

4.1 Graphic Design 

The Contractor will provide ongoing graphic design support, creating designs that best represent the 
Broward College brand and image. The College will provide the copy or a reasonable outline, in-house 
photos and other materials to the Contractor who will be responsible for assembling materials and 
providing graph
coordinating the project timeline, ensuring the project stays on track and meeting required print and/or 
mailing dates. The Contractor is expected to make recommendations based on best practices to the 
College. 

Required and requested tasks may include: 

 

1. Print materials including but not limited to: 

a. Brochures 

b. Flyers 
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c. Booklets 

d. Posters 

e. Postcards 

f. Customized stationery 

g. Program ads 

h. T-shirt designs 

i. Magazines 

2. Outdoor and/or indoor signage 

a. Banners 

b. Wall graphics 

c. Murals 

d. Window clings 

e. Flagpole banners 

3. Digital graphics 

a. Email newsletter templates 

b. Screensaver graphics 

c. Electronic signage graphics 

d. PowerPoint templates 

4. Additional services as needed 

 

After final approval from the College, the Contractor will provide final design files to the College. 
Broward College will retain ownership of all work produced including graphic design output. 

 

4.2 Videography & Video Production Services 

The College is seeking ongoing video filming, editing and post-production services to assist the Office of 
Public Affairs & Marketing. Selected video production Contractor(s) will provide the following: 

 

i. Creative assets that adhere to Broward College graphic and voice branding standards. 
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ii. Ensure alignment with overall project scope, timeline and budget. 

iii. The Contractor will be expected to provide all necessary equipment and software required to 
produce all elements of the video, which may include, but are not limited to: scriptwriting, voice 
over, and cinematography (includes camera operation, lighting, sound recording, graphic design, 
editing and music). Contractor will coordinate all aspects of field production, including hiring 
necessary crew. 

iv. Contractor may be required to scout and prepare locations for filming, and coordinate schedules 
for filming, including but not limited to: 

v. Assist in identifying shot lists based on content narratives 
vi. Assist with developing talking points and/or scripts for film participants for interviews 
vii. Providing voiceover recording and editing where applicable 
viii. Preparations may include, but are not limited to: scouting the location prior to filming and 

adapting the filming approach to ensure minimal disruption to students and/or College faculty or 
employees 

ix. Contractor will utilize College photo/video waivers and give completed waivers to Broward 
College staff. 

x. Deliver a high definition resolution finished product, providing additional separate formats that 
are sized for the following specific platforms: YouTube, Facebook, Instagram 

All resources (b-  

REPORTING  

For all Broward College initiatives, the agency will work directly with the Office of Public Affairs & 
Marketing to execute tasks. Weekly or monthly meetings and reports highlighting tasks completed, 
placement circulation and ROI, and upcoming initiatives should be included in the scope of work. 

TASK/PURCHASE ORDER SCOPE CHANGES.  

The College may upon mutual agreement with the Vendor, require, by written order, changes altering, 
adding to, or deducting from the Contract specifications, provided that such changes are within the general 
scope of the Contract. Such equitable adjustments require the written consent of the Vendor, which shall 
not be unreasonably withheld. 

ADDITIONAL PRODUCTS AND/OR SERVICES MAY BE ADDED OR DELETED. 
 
Products and/or services may be added to or deleted from this contract at the option of the College. During 
the contract term, if a need arises for a product and/or service not included in the contract, the College 
may request a quote for a specific product and/or service, from all Vendors under this contract and it will 

and/or services. Additionally, the College reserves the right to purchase products and/or services 
throughout the term of this agreement from alternate contract sources when it is determined to be in the 
best interest of the College. 
 
FEE/COST 
 
See  Exhibit A-  of the Contract for Services. 
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de Bailey Hall marketing initiatives, large scale video productions (that require 
cameras and additional crew) or website design/microsite design and programming

s to be retained at 10% of the gross media spend
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(c) is received independently from a third party free from any obligation to keep said information confidential; 

(d) is independently developed by the receiving Party without reliance upon any of the Confidential Information; 
or 

(e) is disclosed pursuant to an order of a governmental agency or court order, provided that the receiving Party 
shall give prompt written notice to the disclosing Party of the existence of such order and an opportunity to oppose or 
object to such order, unless the receiving Party is restrained by law or order of a court from doing so. 

6. Nothing herein shall obligate either Party to disclose to the other any Confidential Information.  Neither Party 
hereto shall be obligated to compensate the other for exchanging any information pursuant to this Agreement, nor have any 
representations or warranties of any kind been given hereunder with respect to Confidential Information disclosed pursuant 
hereto. 

7. It is expressly understood and acknowledged by Vendor that any breach or threatened breach of this 
Agreement cannot be remedied solely by the recovery of damages and that in the event of a breach or threatened breach 
hereof by Vendor, the College may pursue both injunctive relief and any and all other remedies available at law or in equity 
for any such breach or threatened breach, including the recovery of damages and reasonable attorneys' fees and costs. 

8. Neither Party shall have any obligation to enter into any further agreement with the other except as it, in its 
sole judgment, may deem advisable.  No patent, copyright, trademark or other proprietary right or license is granted by this 
Agreement.  The disclosure of Confidential Information and materials, which may accompany the disclosure, shall not 
result in any obligation to grant the receiving Party rights therein. 

9. This Agreement shall be effective as of the date of the last signature as written below.  The rights and 
obligations arising hereunder with respect to any Confidential Information delivered shall survive any termination of this 
Agreement. 

10. Each Party represents that it possesses all necessary powers, right and authority to lawfully make the 
disclosures subject to this Agreement. 

11. This Agreement represents the entire understanding and agreement between the Parties with respect to the 
subject matter hereof and supersedes all prior communications, agreements and understanding.  The provisions of this 
Agreement may not be modified, amended, nor waived, except by a written instrument duly executed by both Parties.  This 
Agreement shall be binding upon and inure to the benefit of the parties and their respective successors and permitted 
assigns and may not be assigned by either Party without the prior written consent of the other.  This Agreement shall be 
governed by Florida law.  In the event it is necessary for either Party to initiate legal action regarding the Agreement, venue 
for all claims shall be in Broward County, Florida. 

IN WITNESS WHEREOF, the parties hereto have caused this Agreement to be executed by their duly authorized 
representative on dates specified below. 

Vendor: The District Board of Trustees of Broward College,  
  Florida 

                                                      

By:______________________________________ By:____________________________ 

Printed Name:_____________________________ Name:__________________________ 

Title:____________________________________ Title:___________________________ 

Date:____________________________________ Date:___________________________ 
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Broward College  
Information Security Affidavit

I, [Name],  the designated signing manager for 
[Organization], attest to the best of my knowledge, that we completed the

following tasks to detect, prevent, and mitigate loss due to an information security breach or identity theft related 
incident. 

Initials 

Initials 

Initials 

Initials 

1. My organization has attached the most recent SAS 70 or SSAE 16 audit report attesting to our
internal security controls. In lieu of a 3rd party audit report we agree to an onsite visit as 
needed by Broward College security personnel.  Additional audit reviews or documents may be 
attached to assist in the vendor risk management review process: 

Information Security Policy
Physical Security Policy
ISO Certification

2. My organization has reasonable security measures to protect sensitive data in both hard copy and
electronic formats. This would include clean desk policies and locked cabinets  where documents may 
reside. We also ensure that all sensitive data stored on systems under our control will be encrypted 
while at rest and in transit. Prior to disposal, systems will be wiped using the NIST 800-88 standard.  
Broward College sensitive data includes but is not limited to the following:

Personally Identifiable Information 
Medical Information (Medical Records, Doctor Names and Claims, Prescription Information)
Academic Information (Transcripts, Grade Information)
Business Information (Federal ID Numbers, Security Systems, Employee Identifiers, Passwords)
Financial Information (Credit Card Information, Bank Account Numbers)

3. My organization is aware of the obligation to adhere to the same information security
requirements that the College must adhere to under the common privacy regulations. This is specific to 
information that we may have direct or indirect access to as part of our services. 

Family Educational Rights and Privacy Act (FERPA)
Fair and Accurate Credit Transactions Act (FACTA)
Payment Card Industry (PCI)
Health Insurance Portability and Accountability Act (HIPAA)
Gramm-Leach-Bliley Act (GLBA)

4. My organization conducts background checks on all employees that may access sensitive data
belonging to the College. 

We also ensure that employees are trained in information security best 
practices prior to completing work on behalf of the College. 

Information Security Awareness Training
Background Checks Filed for All employees
Common Privacy Regulation Training (PCI, GLBA, HIPAA)

I AGREE THAT I HAVE ANSWERED THE ABOVE QUESTIONS TRUTHFULLY TO THE BEST OF MY
KNOWLEDGE. 

I AGREE TO MAKE A GOOD FAITH ATTEMPT TO PROTECT ALL INFORMATION MY BUSINESS
HANDLES ON BEHALF OF BROWARD COLLEGE. 

I UNDERSTAND AND AGREE THAT BROWARD COLLEGE MAY REQUEST VERIFICATION AS
NEEDED TO ENSURE THAT WE MEET THE MINIMUM SECURITY REQUIREMENTS 

X__________________________________ 

Title__________________________   Date__________________ 
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AMENDMENT NO. 3 TO THE CONTRACT FOR SERVICES

THIS AMENDMENT NO. 3 (the “Amendment”) is made and entered into as of this ____ 
day of September, 2024, by and between

THE DISTRICT BOARD OF TRUSTEES OF BROWARD COLLEGE, FLORIDA
(hereafter referred to as BC), 

a political subdivision of the State of Florida,
whose mailing address is

111 East Las Olas Blvd, Fort Lauderdale, Florida 33301

and

Beber Silverstein & Partners Advertising, Inc.
(hereafter referred to as Vendor),

a company,
who is located at

89 NE 27 Street, Miami, FL 33137

WHEREAS, BC and Vendor entered into that certain Contract for Services dated June 26, 
2018 for Integrated Marketing and Communications Services (the “Agreement”); and

;

WHEREAS, the parties desire to amend the Agreement as described herein; and

WHEREAS, Section 14 of the Agreement provides that the Agreement may be amended 
when reduced to writing and signed by both parties.

NOW THEREFORE, the parties agree as follows:

1. The Agreement is renewed and extended on a month-to-month basis but no longer than 
June 26, 2025. College shall provide one (1) month notice for Agreement expiration if 
terminated prior to June 26, 2025.

2. Authority. Each person signing this Amendment on behalf of either party individually 
warrants that he or she has full legal power to execute this Amendment on behalf of the 
party for whom he or she is signing, and to bind and obligate such party with respect to all 
provisions contained in this Amendment.

3. Signatures. This Amendment may be signed and sent electronically by the parties. All 
signed counterparts will be deemed originals and together shall constitute the entire 
Amendment.



Page 2 of 2 Amendment  SBL 7/24/2020 
 

4. No further amendments.  All remaining terms in the Agreement remain the same.   
 
 

IN WITNESS WHEREOF, the parties or their duly authorized representatives hereby 
execute this Amendment on the date first written above. 
 
 
FOR VENDOR 
 
BEBER SILVERSTEIN & PARTNERS ADVERTISING, INC. 
 
By________________________________ 
          
Name                
 
Title______________________________ 
 
 
 
FOR BC 
 
THE DISTRICT BOARD OF TRUSTEES OF BROWARD COLLEGE, FLORIDA 
  
By________________________________ 
          
Name                
 
Title______________________________ 
 
 



SECOND AMENDMENT TO THE INTEGRATED MARKETING AND 
COMMUNICATIONS SERVICES AGREEMENT

THIS AMENDEMENT is made and entered into as of the effective date of this amendment, 
which is the date of the last parties’ signature,

by and between

THE DISTRICT BOARD OF TRUSTEES OF BROWARD COLLEGE, FLORIDA
(hereafter referred to as BC), 

a political subdivision of the State of Florida,
whose mailing address is

111 East Las Olas Blvd, Fort Lauderdale, Florida 33301

and

Beber Silverstein & Partners Advertising, Inc.
(hereafter referred to as Vendor),

a company,
who is located at

89 NE 27 Street, Miami, FL 33137

WHEREAS, the parties entered an Agreement with an Effective Date of June 26, 2018;

WHEREAS, the parties desire to amend the Agreement; and

NOW and THEREFORE, the Integrated Marketing and Communications Services
Agreement (ITN-2018-007-ZR) is amended as follows:

1. The contract is renewed and extended on a month to month basis but no longer than 
September 30, 2024. College shall provide one (1) month notice for contract expiration if 
terminated prior to September 30, 2024.

2. Authority. Each person signing this Agreement on behalf of either Party individually 
warrants that he or she has full legal power to execute this Agreement on behalf of the 
Party for whom he or she is signing, and to bind and obligate such Party with respect to all 
provisions contained in this Agreement.

3. No further amendments.  All remaining terms in the Agreement remain the same, 
including but not limited to any rights of termination by the College, which all parties 
hereto acknowledge and agree remains in full force and effect as applicable to any and all
agreements, addendums and/or amendments applicable hereto.



Page 2 of 2 Amendment  SBL 7/24/2020 
 

 
IN WITNESS WHEREOF, the Parties or their duly authorized representatives hereby 

execute this Agreement on the date first written above. 
 
 
FOR VENDOR 
 
BEBER SILVERSTEIN & PARTNERS ADVERTISING, INC. 
 
By________________________________ 
          
Name                
 
Title______________________________ 
 
 
 
FOR BC 
 
THE DISTRICT BOARD OF TRUSTEES OF BROWARD COLLEGE, FLORIDA 
  
By________________________________ 
          
Name                
 
Title______________________________ 
 
 







 

 

CONTRACT FOR SERVICES 
TERMS AND CONDITIONS 

  
This  is entered into as of _________________ 20___ between 

College ________________ 

 
 

 

 
 

 
For value received, the Vendor shall indemnify and hold the College, its officers, directors, board 
of trustees, agents, assigns, and employees harmless from liabilities, damages, losses and costs, 
including,

  The Vendor further acknowledges that it is solely 
responsible for ensuring its compliance and the compliance of its subcontractors, suppliers, agents, 
assigns, invitees and employees with the terms of this Contract.  This paragraph shall survive the 
expiration or termination of this Contract. 
 

 
For value received, the Vendor shall indemnify and hold the College, its officers, directors, board 
of trustees, agents, assigns, and employees harmless from liabilities, damages, losses and costs, 
including,

 in accordance with this Contract.  Vendor warrants that the 
materials are owned by or licensed to the Vendor.  Vendor is solely responsible for ensuring its 
compliance and the compliance of its subcontractors, suppliers, agents, assigns, invitees and 
employees with the terms of this Contract.  This paragraph shall survive the expiration or 
termination of this Contract. 
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Contract is defined as any substantial, unexcused non-performance by 

failing to perform an act that is an important part of the transaction or performing an act 
inconsistent with the terms and conditions of the Contract.  If the Vendor materially fails to fulfill 
its obligations under this Contract, the College will provide written notice of the deficiency by 
forwarding a Cure Notice citing the specific nature of the material breach.  The Vendor shall have 
thirty (30) days to cure the breach.  If the Vendor fails to cure the breach within the thirty (30) day 
period, the College shall issue a Termination for Default Notice.  The College may pursue 
whatever legal and/or equitable remedies it chooses regarding Vendor s breach of contract. 
 
5. TERMINATION FOR CONVENIENCE.   

 
 
6. AUDIT.   
The Vendor shall maintain all records, books and documents pertinent to the performance of this 
Contract in accordance with generally accepted accounting principles consistently applied.  The 
College shall have inspection and audit rights to such records for a period of 3 years from final 
payment under this Contract.  Records relating to any legal disputes arising from performance 
under this Contract shall be made available until final disposition of the legal dispute. If the audit 
reveals that Vendor owes the College any funds, Vendor shall pay for the audit and return all funds 
to the College immediately. 
 
7. NONDISCRIMINATION.   
The Vendor hereby assures that no person shall be excluded on the grounds of race, color, religion, 
national origin, disability, age gender, marital status, sexual orientation or any other basis 
prohibited by law from participation in, denied the benefits of, or otherwise be subjected to 
discrimination in any activity hereunder.  The Vendor shall take all measures necessary to 
effectuate these assurances. 
 
8. PUBLIC ENTITY CRIMES/SDN LIST.   
The Vendor, by 
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(a)  
(b) 

 
(c) 

 
(d) 

 
(e) 

 
 

DocuSign Envelope ID: 65418088-43E0-49DA-B6A3-91E3A51EF75EDocuSign Envelope ID: DDB91899-B3BD-406D-87DE-1FFF0C16779D



 

Page 4 of 10 Contract for Services SBL 1/26/2017 
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16. COMPLIANCE.   
The Vendor, its employees, subcontractors or assigns shall comply with all applicable federal, state 
and local laws and regulations relating to the performance of the Contract.   
 
17. APPLICABLE LAW/VENUE.   
The laws of the State of Florida shall govern all aspects of the Contract.  In the event it is necessary 
for either Party to initiate legal action regarding the Contract, venue for all claims shall be in 
Broward County, Florida. 
 

 

 
 

 

 
 
20. STATEMENT OF SERVICES.   
The Vendor shall, to the satisfaction of the College, fully and timely perform all work items 
described in the Statement of Work.  As part of the services to be provided by the Vendor under 
this Contract, the Vendor shall substantiate, in whatever form reasonably requested by the College, 
the methodology, lab analyses, scientific theories, data, reference materials and research notes to 
formulate its opinions. This requirement shall survive the expiration or termination of this 
Contract.  The Parties agree that time is of the essence in the performance of each and every 
obligation hereunder. 
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of each type of coverage required.  The Certificate of Insurance shall be signed by 
an authorized representative and shall identify the College as an additional insured as required.  
No work is authorized until such time as the College has received a Certificate of Insurance in 
compliance with the above requirements. 
 
23. OWNERSHIP.   
The College shall retain exclusive title, copyright and other proprietary rights in all work items, 
including, but not limited to, all documents, technical reports, research notes, scientific data, 
computer programs, including the source and object code, which are developed, created or 
otherwise originated hereunder by the Vendor under this Contract.  The Vendor shall grant to the 
College a perpetual, non-transferable, exclusive right to use any proprietary software, if any.  Any 
equipment purchased by the Vendor with College funding shall be returned and title transferred 
from the Vendor to the College upon expiration or termination of the Contract. 
 
24. COMPLIANCE/LICENSES.   
The Vendor, its employees, subcontractors or assigns, shall obtain, at its own expense, all licenses, 
permits and other authorizations necessary to comply with all applicable federal, state and local 
laws and regulations relating to the performance of the Contract.  The Vendor is also responsible 
for compliance with all labor and employment laws as well as all Federal, State, and local 
discrimination laws.  The Vendor is solely responsible for compliance with all labor and tax laws 
pertaining to its officers, agents, and Vendor employees and shall indemnify and hold the College 
harmless from any failure by Vendor to comply with such laws.  
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29. BACKGROUND CHECKS.  

long term Vendors working on site, including, but not limited to, Childcare 
services, Janitorial Services, Food Services and Security.  Vendor shall conduct thorough 
background checks for all of the Vendor s who will be working on 
any College site.  The background checks shall consist of education verification, a national 
criminal check for state and federal felonies and misdemeanors, and a check on immigration status 
in accordance with the above provision t
the background check, the Vendor shall determine whether the Vendor
worker meets the necessary criteria for the position sought to be filled by the College.  The College 
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will rely on the Vendor
the position(s) sought to be filled by the College, based on the background check conducted by the 
Vendor.  Prior to allowing any employees or hired workers to work on-site at College facilities, 
the Vendor will provide written verification to the College that a complete background check, as 
described above, was conducted for any such  employee or hired worker.  Vendor

 
 
Vendor who has long term onsite workers performing work at College 

  
 
30. MARKETING.  
Vendor may use the College
awards; however, Vendor is prohibited from obtaining affirmations from College staff regarding 
its products or services.  Affirmations include any kind of testimonials or endorsements of the 
Vendor as well as the products and/or services offered by the Vendor.  The College, as a 
government entity, must fairly and equitably compete for goods and services, and therefore the 
endorsement of any particular firm, product, or service is strictly prohibited.  Vendor is strictly 
prohibited from releasing any statements to the media regarding work performed under this 
Contract without the review, and the express prior written approval of the College.  The College
approval is at its sole discretion; however, such approval will not be unreasonably withheld. 
 
31. EMPLOYMENT BENEFITS.   
Vendor expressly understands and agrees that Vendor, its officers, agents, and employees, are not 
entitled to any employment benefits from the College.   
 
32. STOP WORK ORDER.   
The College may order that all or part of the work stop if circumstances dictate that this action is in 
the College s best interest.  Such circumstances may include, but are not limited to, unexpected 
technical developments, direction given by the College  of Trustees, a condition of immediate 
danger to the College, the Vendor or the public, or the possibility of damage to equipment or property.  
This provision shall not shift responsibility for loss or damage, including but not limited to, lost profits 
or consequential damages sustained as a result of such delay, from the Vendor to the College.  If this 
provision is invoked, the College shall notify the Vendor in writing to stop work as of a certain date 
and specify the reasons for the action, which shall not be arbitrary or capricious.  The Vendor shall 
then be obligated to suspend all work efforts as of the effective date of the notice and until further 
written direction from the College is received.  If deemed appropriate by the College and in the event 
work is resumed, the College may amend this Contract to reflect any changes to the Statement of 
Work and/or the project schedule. 
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33. ADDITIONAL TERMS AND CONDITIONS.   
Parties shall initial here if there are any additional terms and conditions and they are contained in 

 
   

College  Vendor 
 
 

FOR VENDOR USE ONLY 
 

Vendor Name (type)   Tax ID No.  
Authorized 
Representative   Title  

Address    Telephone  

Signature of Vendor    Date  

Attested By Name (type)   Title  

Signature of Attester   Date Signed  
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FOR COLLEGE USE ONLY

Contract Originator Name   Title  
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Contract for Services 

Statement of Work 

 

 

SUMMARY/PURPOSE 

Broward College will enter into a contract with many qualified marketing, design, public relations and 
communications firms to provide all services associated with Integrated Marketing & Communication 
Services. The College is seeking to expand its partner ecosystem to further its enrollment, retention and 
special project initiatives. Chosen Vendors may provide one or many of necessary services required by 
the Broward College office of Marketing and Public Relations. It will be the responsibility of the 
Vendor to supply all materials, tools, necessary labor etc. for the work to be performed as specified. 
 
Vendors will work closely with the College on its integrated marketing and communications plan to 
position Broward College as the institution of first choice for target audiences and their influencers and 
as an educational leader in Broward County. 
 
The main components of this plan include but are not limited to: 

 Marketing strategy 
 Digital marketing 
 Search engine optimization 
 Programmatic marketing 
 Advertising 
 Digital and print design 
 Videography & Video production services 
 Copywriting 
 Public relations 
 Public events 

 
 
CONTRACT TERM 
 
The term of this contract starts from the date of execution and continues for a period of 60 months to 
provide service for five (5) years. The term of the contract may, by mutual agreement between Broward 
College and the awardee, upon final College approval, be renewed for three (3) additional one-year 
periods, and if needed, extended for 90 days beyond the expiration date of the final renewal period. The 
COLLEGE, will, if considering renewal, request a letter of intent to renew from each awardee, prior to 
the end of the current contract period. The awardee will be notified when the recommendation has been 
acted upon by the College. All prices submitted shall be firm for the term of the contract unless agreed to 
otherwise in writing. 
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SCOPE OF SERVICES 

 

Contract Services/Tasks: Specific contract services/tasks will be authorized via College Purchase 
Order.  The College will discuss with the Vendor the specific scope of work/tasks and associated 
budget and provide an authorization to proceed which will include these items via a Purchase 
Order. The specific scope of work and apportionment of the budget among the Vendors and 
authorized in the Purchase Orders will be solely determined by the College. The entire scope of 
services from the solicitation required by the College for its program is identified below although 
each vendor will only be eligible to provide the services for the categories listed in the fee/cost 
addendums to this Exhibit A.  

 

1. PURPOSE OF TRADITIONAL & DIGITAL ADVERTISING 

The Contractor will place and produce advertisements for student recruitment, campaign promotion, 
image building and related activities associated with short- and long-term brand awareness and 
recruitment goals. Most of the material to be placed will generally be produced by the agency, and there 
may be opportunities for the College to supply artwork. The Contractor will conduct media placements 
beginning at the effective date assigned throughout the contract period. The purpose of such a program is 
to promote and yield increased applications for enrollment and to raise awareness of the College's name. 

The following provides an overview of expectations of the Contractor for the media mix: 

2. TRADITIONAL & DIGITAL MARKETING INITIATIVES 
 
2.1 Traditional 

i. Print Advertising (limited) 

1. Provide media placement suggestions and administration 

2. Implement design for print materials 

3. Produce final print advertisements 

4. Negotiate rates to maximize effort and reach 

5. Monitor the accurate and successful placement of ads to ensure correct 
placement, presentation and billing 

6. Provide reporting on reach and provide final ad in publications 

 

ii. Traditional Radio Advertising (limited) 

1. Create, copy, and produce radio advertisements 

2. Provide media placement suggestions and administration 
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3. Monitor the accurate and successful placement of ads to ensure correct 
placement, presentation and billing 

4. Negotiate rates to maximize benefit of each dollar spent 

 

iii. Television Advertising 

1. Create, copy, and produce television advertising 

2. Provide media placement suggestions and administration 

3. Negotiate rates to maximize effort and reach 

4. Monitor the accurate and successful placement of ads to ensure correct 
placement, presentation and billing 

 

iv. Outdoor Media suggestions and placement in the following areas, as determined 
by the brand marketing plan: 

1. Billboards 

2. Shopping malls and related facilities, including kiosks and movie 
theaters (as needed) 

3. Vehicles (i.e., buses, shuttles) internal and external 

4. Bus Benches 

 

2.2 Social Media 
i. Social media strategy: The Contractor will assist in developing a 

12-month plan that increases Browar
over several social media platforms. Strategies for social media 
governance also will be developed and new guidelines for social 
media accounts will be created. Goals and benchmarks also will 
be set with strategies developed for each platform drafted to target 
set goals including reaching and engaging current and prospective 
students, alumni and community members through various social 
media networks. Proposals should include recommendations of 
social media widgets with examples provided. The Contractor 
will assist the College with its social media efforts by supporting 
day to day social media efforts, engagement campaigns, contests 
and advertising. 
 

ii. The Contractor will provide a dedicated individual to the College 
who is responsible for overseeing all agency efforts as defined by 
the scope, but also monitoring sites, reporting analytics on a 
monthly/quarterly basis. 
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iii. The Contractor will provide management assistance of social 
media channels, which include, but are not limited to: 
Facebook/Twitter/Instagram/YouTube. This will include 
reputation management and daily posting. Social media platforms 
may be added or deleted through the term of the contract. 

iv. The Contractor will provide the college with content propagation 
(video, interactive & graphic). 

v. The budget for the social media project will include some 
advertising on social media networks, such as promoting 
Facebook posts, creating ads, likes campaigns and would work in 
conjunction with the College's advertising agency. The budget 
will also provide staffing for monitoring of sites and the costs for 
contests and agency's compensation fee. 

 

2.3 Digital Marketing 

The Contractor will place and produce digital marketing for student recruitment, campaign promotion, 
brand awareness and related activities associated with short- and long-term strategic goals. Most of the 
materials to be placed will generally be written/designed/produced by the contractor and/or advertising 
contractor, and there may be opportunities for the College to supply artwork. The Contractor will create 
a unique set of digital assets for all online marketing materials and placements. 

These may include icons, graphics, banners, animations, etc. The Contractor will secure digital media 
placements beginning at the effective date assigned throughout the contract period. The purpose of these 
efforts is to promote and yield increased applications for enrollment and to raise awareness of the College's 
brand. The Contractor will assist in developing the following: 

 

i. Develop a targeted online strategy 

ii. Search Engine Marketing strategy and management with measurable progress in 
Google/Bing rankings 

iii. Search Engine Optimization strategy and maintenance 

iv. Google Analytics assistance and analysis with recommendations 

v. Pay Per Click Strategy 

vi. Monitor the online campaigns and provide analytics on campaign effectiveness 

vii. Mobile marketing advertising and applications development 

viii. Contextual media 

ix. Behavioral media 

x. Lead generation 
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xi. Data capture and re-marketing 

xii. Programmatic advertising, Interactive and display advertising 

xiii. Video advertising 

xiv. Email marketing 

xv. Content marketing/writing 

xvi. Website and micro site development 

xvii. Additional services as needed 

 

3. COMMUNICATIONS INITIATIVES 

i. Build an all-encompassing media campaign to promote Broward College news: 

1. College-wide news, including new partnerships, success initiatives, and 
employee highlights 

2. Programmatic news, including new programs, pass rates, graduation 
rates, student and faculty profile stories, and education-to-workforce 
trends 

3. Community engagement efforts, including special events, new 
partnerships, panel discussions and debates 

 

ii. Create media opportunities which position Broward College on a national 
platform 

1. Build a strategy for securing national and industry press opportunities 

2. Leverage timely news topics and stories for expert source opportunities 
or to connect a national subject to the local market 

3. Share information on trends, new initiatives, or movements in higher 
education with the goal of securing think pieces 

 

iii. Leverage media relationships and contac
the market  

a. Leverage existing resources and opportunities to secure presence in larger industry or 
 

b. Create opportunities for College visibility through speaking opportunities at events, 
lectures, and conferences 
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iv. Required and requested tasks should include: 

a. Press releases 

b. Press announcements 

c. Calendar listings 

d. Media advisories 

e. Pre- and post-event press releases or photo items 

f. Media pitches 

g. Event support and photo coordination 

h. Opinion editorials 

i. Statements 

j. Talking points and interview training 

k. Social media support as needed 

l. On-site media coordination support as needed 

m. Crisis communication support as needed 

 

4. DESIGN INITIATIVES 

 

4.1 Graphic Design 

The Contractor will provide ongoing graphic design support, creating designs that best represent the 
Broward College brand and image. The College will provide the copy or a reasonable outline, in-house 
photos and other materials to the Contractor who will be responsible for assembling materials and 
providing graph
coordinating the project timeline, ensuring the project stays on track and meeting required print and/or 
mailing dates. The Contractor is expected to make recommendations based on best practices to the 
College. 

Required and requested tasks may include: 

 

1. Print materials including but not limited to: 

a. Brochures 

b. Flyers 
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c. Booklets 

d. Posters 

e. Postcards 

f. Customized stationery 

g. Program ads 

h. T-shirt designs 

i. Magazines 

2. Outdoor and/or indoor signage 

a. Banners 

b. Wall graphics 

c. Murals 

d. Window clings 

e. Flagpole banners 

3. Digital graphics 

a. Email newsletter templates 

b. Screensaver graphics 

c. Electronic signage graphics 

d. PowerPoint templates 

4. Additional services as needed 

 

After final approval from the College, the Contractor will provide final design files to the College. 
Broward College will retain ownership of all work produced including graphic design output. 

 

4.2 Videography & Video Production Services 

The College is seeking ongoing video filming, editing and post-production services to assist the Office of 
Public Affairs & Marketing. Selected video production Contractor(s) will provide the following: 

 

i. Creative assets that adhere to Broward College graphic and voice branding standards. 

DocuSign Envelope ID: 65418088-43E0-49DA-B6A3-91E3A51EF75EDocuSign Envelope ID: DDB91899-B3BD-406D-87DE-1FFF0C16779D



 

ii. Ensure alignment with overall project scope, timeline and budget. 

iii. The Contractor will be expected to provide all necessary equipment and software required to 
produce all elements of the video, which may include, but are not limited to: scriptwriting, voice 
over, and cinematography (includes camera operation, lighting, sound recording, graphic design, 
editing and music). Contractor will coordinate all aspects of field production, including hiring 
necessary crew. 

iv. Contractor may be required to scout and prepare locations for filming, and coordinate schedules 
for filming, including but not limited to: 

v. Assist in identifying shot lists based on content narratives 
vi. Assist with developing talking points and/or scripts for film participants for interviews 
vii. Providing voiceover recording and editing where applicable 
viii. Preparations may include, but are not limited to: scouting the location prior to filming and 

adapting the filming approach to ensure minimal disruption to students and/or College faculty or 
employees 

ix. Contractor will utilize College photo/video waivers and give completed waivers to Broward 
College staff. 

x. Deliver a high definition resolution finished product, providing additional separate formats that 
are sized for the following specific platforms: YouTube, Facebook, Instagram 

All resources (b-  

REPORTING  

For all Broward College initiatives, the agency will work directly with the Office of Public Affairs & 
Marketing to execute tasks. Weekly or monthly meetings and reports highlighting tasks completed, 
placement circulation and ROI, and upcoming initiatives should be included in the scope of work. 

TASK/PURCHASE ORDER SCOPE CHANGES.  

The College may upon mutual agreement with the Vendor, require, by written order, changes altering, 
adding to, or deducting from the Contract specifications, provided that such changes are within the general 
scope of the Contract. Such equitable adjustments require the written consent of the Vendor, which shall 
not be unreasonably withheld. 

ADDITIONAL PRODUCTS AND/OR SERVICES MAY BE ADDED OR DELETED. 
 
Products and/or services may be added to or deleted from this contract at the option of the College. During 
the contract term, if a need arises for a product and/or service not included in the contract, the College 
may request a quote for a specific product and/or service, from all Vendors under this contract and it will 

and/or services. Additionally, the College reserves the right to purchase products and/or services 
throughout the term of this agreement from alternate contract sources when it is determined to be in the 
best interest of the College. 
 
FEE/COST 
 
See  Exhibit A-  of the Contract for Services. 
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NON-DISCLOSURE AGREEMENT 
 

This Agreement is by and between____________________________________________________________ ( Vendor )
and The District Board of Trustees of Broward College, Florida ( College ) (collectively, the Parties ). 

 
In connection with a prospective business relationship, each Party may disclose to each other certain confidential and/or 
proprietary information that the dis Confidential Information,  as described below. 

 
In consideration of the receipt of such Confidential Information, the Parties hereto agree as follows: 

 
1. For the purpose of this Agreement, Confidential Information shall include any information or data of a 

confidential nature, including, but not limited to proprietary, developmental, technical, marketing, sales, operating, 
customer lists and any information related to customers of a party, supplier lists, cost and know-how information as well as 
information relating to business, financial condition, results of operations, prospects, assets, properties and processes, in 
whatever media stored, which is disclosed pursuant to this Agreement.  The fact that the Parties are contemplating a 
business arrangement shall constitute Confidential Information. 

 
2. Vendor shall establish administrative, technical and physical safeguards for the s and the College  

customer records and information in Vendor s control or possession from time to time.  Such safeguards shall be designed 
for the purpose of, (1) ensuring the security of such records and information; (2) protecting against any anticipated threats 
or hazards to the security or integrity of such records and information; and (3) protecting against unauthorized access to or 
use of such records and information that would result in substantial harm or inconvenience to any customer of the College.  
 
To the extent that any of the College s information or records in Vendor s control or possession from time to time 
constitutes protected health information  as that term is defined in the Health Insurance Portability and Accountability Act 

) and regulations issued thereunder, or that constitutes protected education records
Family Educational Rights and Privacy Act , Vendor shall maintain the confidentiality and security of that 
information as required by the College under HIPAA and FERPA respectively. 
 

3. The Parties agree that disclosure and receipt of Confidential Information is for the purposes of considering a 
possible business arrangement and for no other purpose and that only those employees, agents and advisors of each Party 
having a need to know shall be privy to said Confidential Information and each shall be required by the Parties to abide by 
the obligations of this Agreement, 
 

4. Any Confidential Information received by any Party under this Agreement shall: 
 
(a) not be copied or distributed, disclosed, or disseminated in any way or form by the receiving Party to anyone 

except its employees or authorized agents or advisors who have a reasonable need to know said Confidential 
Information, and who agree to be bound by the terms of this Agreement; 

 
(b) be treated by the, receiving Party with the same degree of care to avoid disclosure to any third  party as is 

used with respect to the receiving Parties  own information of like importance, which is to be kept secret; 
 
(c) not be used by the receiving Party for its own purposes or any other purpose except the purpose set forth 

above, other than as otherwise expressly stated herein, without the express written permission of the disclosing Party; 
and 

 
(d) remain the property of the disclosing Party, and be returned to the disclosing Party (along with all copies 

thereof) within two days of receipt by the receiving Party of a written request from the disclosing Party setting forth 
that the Confidential Information be returned. 

 
5. The obligations of Paragraph 4 shall not apply however to any information which: 
 
(a) is already in the public domain or becomes available to the public through no breach of this Agreement by 

the receiving Party; 
 
(b) was, as between the Parties, s possession prior to receipt from the disclosing 

Party, as evidenced by the receiving Party's written records; 
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(c) is received independently from a third party free from any obligation to keep said information confidential; 

(d) is independently developed by the receiving Party without reliance upon any of the Confidential Information; 
or 

(e) is disclosed pursuant to an order of a governmental agency or court order, provided that the receiving Party 
shall give prompt written notice to the disclosing Party of the existence of such order and an opportunity to oppose or 
object to such order, unless the receiving Party is restrained by law or order of a court from doing so. 

6. Nothing herein shall obligate either Party to disclose to the other any Confidential Information.  Neither Party 
hereto shall be obligated to compensate the other for exchanging any information pursuant to this Agreement, nor have any 
representations or warranties of any kind been given hereunder with respect to Confidential Information disclosed pursuant 
hereto. 

7. It is expressly understood and acknowledged by Vendor that any breach or threatened breach of this 
Agreement cannot be remedied solely by the recovery of damages and that in the event of a breach or threatened breach 
hereof by Vendor, the College may pursue both injunctive relief and any and all other remedies available at law or in equity 
for any such breach or threatened breach, including the recovery of damages and reasonable attorneys' fees and costs. 

8. Neither Party shall have any obligation to enter into any further agreement with the other except as it, in its 
sole judgment, may deem advisable.  No patent, copyright, trademark or other proprietary right or license is granted by this 
Agreement.  The disclosure of Confidential Information and materials, which may accompany the disclosure, shall not 
result in any obligation to grant the receiving Party rights therein. 

9. This Agreement shall be effective as of the date of the last signature as written below.  The rights and 
obligations arising hereunder with respect to any Confidential Information delivered shall survive any termination of this 
Agreement. 

10. Each Party represents that it possesses all necessary powers, right and authority to lawfully make the 
disclosures subject to this Agreement. 

11. This Agreement represents the entire understanding and agreement between the Parties with respect to the 
subject matter hereof and supersedes all prior communications, agreements and understanding.  The provisions of this 
Agreement may not be modified, amended, nor waived, except by a written instrument duly executed by both Parties.  This 
Agreement shall be binding upon and inure to the benefit of the parties and their respective successors and permitted 
assigns and may not be assigned by either Party without the prior written consent of the other.  This Agreement shall be 
governed by Florida law.  In the event it is necessary for either Party to initiate legal action regarding the Agreement, venue 
for all claims shall be in Broward County, Florida. 

IN WITNESS WHEREOF, the parties hereto have caused this Agreement to be executed by their duly authorized 
representative on dates specified below. 

Vendor: The District Board of Trustees of Broward College,  
  Florida 

                                                      

By:______________________________________ By:____________________________ 

Printed Name:_____________________________ Name:__________________________ 

Title:____________________________________ Title:___________________________ 

Date:____________________________________ Date:___________________________ 

DocuSign Envelope ID: 65418088-43E0-49DA-B6A3-91E3A51EF75E

_______________________________________ _

DocuSign Envelope ID: DDB91899-B3BD-406D-87DE-1FFF0C16779D



Broward College  
Information Security Affidavit

I, [Name],  the designated signing manager for 
[Organization], attest to the best of my knowledge, that we completed the

following tasks to detect, prevent, and mitigate loss due to an information security breach or identity theft related 
incident. 

Initials 

Initials 

Initials 

Initials 

1. My organization has attached the most recent SAS 70 or SSAE 16 audit report attesting to our
internal security controls. In lieu of a 3rd party audit report we agree to an onsite visit as 
needed by Broward College security personnel.  Additional audit reviews or documents may be 
attached to assist in the vendor risk management review process: 

Information Security Policy
Physical Security Policy
ISO Certification

2. My organization has reasonable security measures to protect sensitive data in both hard copy and
electronic formats. This would include clean desk policies and locked cabinets  where documents may 
reside. We also ensure that all sensitive data stored on systems under our control will be encrypted 
while at rest and in transit. Prior to disposal, systems will be wiped using the NIST 800-88 standard.  
Broward College sensitive data includes but is not limited to the following:

Personally Identifiable Information 
Medical Information (Medical Records, Doctor Names and Claims, Prescription Information)
Academic Information (Transcripts, Grade Information)
Business Information (Federal ID Numbers, Security Systems, Employee Identifiers, Passwords)
Financial Information (Credit Card Information, Bank Account Numbers)

3. My organization is aware of the obligation to adhere to the same information security
requirements that the College must adhere to under the common privacy regulations. This is specific to 
information that we may have direct or indirect access to as part of our services. 

Family Educational Rights and Privacy Act (FERPA)
Fair and Accurate Credit Transactions Act (FACTA)
Payment Card Industry (PCI)
Health Insurance Portability and Accountability Act (HIPAA)
Gramm-Leach-Bliley Act (GLBA)

4. My organization conducts background checks on all employees that may access sensitive data
belonging to the College. 

We also ensure that employees are trained in information security best 
practices prior to completing work on behalf of the College. 

Information Security Awareness Training
Background Checks Filed for All employees
Common Privacy Regulation Training (PCI, GLBA, HIPAA)

I AGREE THAT I HAVE ANSWERED THE ABOVE QUESTIONS TRUTHFULLY TO THE BEST OF MY
KNOWLEDGE. 

I AGREE TO MAKE A GOOD FAITH ATTEMPT TO PROTECT ALL INFORMATION MY BUSINESS
HANDLES ON BEHALF OF BROWARD COLLEGE. 

I UNDERSTAND AND AGREE THAT BROWARD COLLEGE MAY REQUEST VERIFICATION AS
NEEDED TO ENSURE THAT WE MEET THE MINIMUM SECURITY REQUIREMENTS 

X__________________________________ 

Title__________________________   Date__________________ 
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